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Small Business Growth

23% of Small Business
Owners want to open a
new location
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At least 3% of small
business owners identified
their business type as a
‘hybrid retail’™ business
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yet

*Hybrid retail is a split service brick-and-mortar business that provides offerings across two verticals, such as a coffee shop that is also a bicycle repair shop.

SMALL BUSINESS CHALLENGES

The 3 runner-ups:

399% said Marketing and Customer Acquisition

379% said Managing Inventory (11% of small
business owners see diversifying
Inventory as a goal)

349 said Hiring and Managing Quality Employees

- 50% . 44%

of small business owners
have at least 1-3 full-time
employees. Another 25%
have more than 4 full-
time employees.

of small business owners
have at least 1-3 part-
time employees. Another
38% have more than 4
part-time employees.

TABLET POINT OF SALE ADOPTION

30% ™

Have a desire to have more functionality
than a traditional register

What's Influencing
Small Business
Owner Adoption of

Tablet POS? 25% ™
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65% of SMB's had no prior
experience using a tablet or

50% identified access to 18% of small business owners

reporting as a key factorin

Only about 1% of SMB's said
they chose a tablet-based POS
because of their competition

want to work fewer hours
PC-based point of sale system their continued usage of

prior to ShopKeep their POS

THE STATE OF MOBILE PAYMENTS

Then to now...
Not much has changed.

The results

arein...

68% of small business owners
say that mobile wallet usage has
remained, more or less, the same
in the past few years, while 24%
say they have seen an increase.

In 2016, We asked ShopKeep small
business owners if they thought
50% of consumers would use
mobile wallet payments by 2018.
42% of them said yes.
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56% D

said it accounted for less than 25% of
their customer payment methods

Mobile Payment
Share in Customer
Transactions

43% V

said they don’t offer mobile wallet
payment options to customers

<2%

say it accounted for 25-100% of their
customer’s completed transactions

SMALL BUSINESS ASPIRATIONS

Top 3 key business goals for small business owners

88% of small business 29% said they want to

owners say that ‘increasing Improve their in-store
sales’ is their key business customer experience

goal over the next 3 years

32% want to focus on
improving their marketing
performance

23% of

SMB’s noted 253
ecommerce 38% use ‘profitability’
as a key as the most important

measurement for their
business success

business goal.
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Resources Small Business Owners Rely
on to Run a Better Business

Newspapers or news websites

Other business owners

Websites and blogs Influencers

Social media Taking classes

35% l 6%

Professional or trade associations Other

26% I 5%

From employees TV

20%

Live events and trade shows

SMALL BUSINESS FINANCING & CAPITAL

There is a relatively g
split amongst th
think it’s eas

How Small Business Owners
Would Like to Use Capital in 2018

5%
Other

19%
Inventory
17%
Expansion
6%
Staffing
11%
Equipment
15%
Marketing/Advertising
7%

General Maintenance/Upkeep

10% 10%

Online Presence (website, Renovation
social media, online store, etc.)

About ShopKeep

Join the
Conversation

ONOR®

Contact ShopKeep:

Everything ShopKeep does supports growing and independent businesses. Built by and for
small business owners, ShopKeep provides an intuitive, secure, tablet-to-cloud point of sale

and payments processing platform with POS software that empowers merchants to run smarter
businesses by optimizing staffing, managing inventory and accessing real-time sales reports and
customer information on one seamless, cloud-based system. With more than 24,000 customers,
ShopKeep’s award-winning customer care team is available to help 24/7 and provides a robust
support network for growing business owners. ShopKeep is headquartered in New York City, with

offices in Portland (OR), Chicago (IL), and Belfast (NIR). Visit www.ShopKeep.com to learn more

about ShopKeep’s POS system. You can also join the conversation on the ShopKeep blog and
Alissa McCue follow us @ShopKeep on Twitter.
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